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In recent years, with domestic life quality improving and economic 
system reform moving forward, our domestic life insurance market has been 
growing on a fast pace, and life insurance products’ structure has switched 
gradually from traditional life products to non-traditional products. However, 
during this transition, some new issues come out while non-traditional life 
insurance products have caught the great attention from the market, especially 
when some less regulated methods are used by some agencies to develop their 
own customer base. It may mislead their customers in some senses and has 
exposed the weakness at the supervision over promotion behavior of agencies. 
This article focuses on life insurance product and investment management 
under general development rules. It introduces the non-traditional life insurance 
products and its development and analyzes the emerging issues on 
non-traditional life products sales management for domestic life insurance 
companies. Meanwhile some constructive suggestions are brought out to help 
solve those issues, which may benefit the development of our life insurance 
industry market in a healthy way.  
This article is divided into five chapters. 
Chapter 1: review the life insurance product’s development history at both 
domestic and international life insurance market and introduce some basic 
knowledge related to life insurance. 
Chapter 2: provide detailed analysis on non-traditional life insurance 













Analysis of the Problems in Development of Chinese Non-traditional Life Insurance 
picture on non-traditional products through the comparison and analysis on 
several market leaders’ non-traditional life insurance products.  
Chapter 3: articulate the relationship between non-traditional life 
insurance products and life insurance investment. By introducing the 
development of life insurance investment, readers will have a comprehensive 
and rational understanding on the non-traditional life product’s return of 
expectation. 
Chapter 4: analyze the issues on current domestic non-traditional life 
insurance product development, especially various issues on distribution 
procedure. Meanwhile introduce our insurance industry market supervision 
since new insurance law was put into effect. 
Chapter 5: Some constructive suggestions are given on issues from 
previous chapter and hope that current life insurance market can benefit from 
these suggestions in a healthier way. 
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经营主体从 1981 年人保独家经营迅速发展到目前几十家寿险公司。  
从 1981 年寿险市场的起步到 1999 年十多年中寿险市场有了长足的进
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公司达 63 家。 



















1998 年 10月 7 日，国务院发文，原中国人民保险（集团）公司由一分为
四，中国人民保险公司专营财险业务，中国再保险公司专营再保险业务，原集
团公司下的海外业务并为中国保险公司，原集团公司下的寿险责任有限公司更
名为中国人寿保险公司，并于 1999 年 3 月 19 日正式成立。从此国有保险公司
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